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Abbreviations and Acronyms

CI{APTEH,:-,,$,6er:.':,::rr.$0iden:tot,Tdber:cu'losis in SAARC Countries

1 .1 lntroduction

1 ,2 Tuberculosis: the scale of the problem
'1.3 Tuberculosis burden within SMRC Countries
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1

1

CHAPTER - Two National Tuberculosis Control Programme

2.1 What is NTP 2

2,2 Ihe Aims of the NTP z

2.3 The goal of the NTP z

2.4 The activities of the NTP 2

3,1

3,2

3.3

3.4

3.5

3.6

3.7

3,8

What is Tuberculosis?

How does TB spread?

What is a case of TB?

What types of TB are there?

What are the symptoms of PulmonaryTB?

Who is vulnerable to TB?

How TB is detected?

lmpact of HIV/ AIDS on TB.

3

3

3

4

4

4

5

5



4.1 How is TB disease treated? 5

4.2 Available effective anti-TB drugs 5

4.3 What are adverse effects of anti-TB drugs? 5

4,4 How one can help TB patients understand 6

more about their disease? 6

.CHAPTER:I,-,,fivgr,,:',,,,,Stug:,fiE ttt*,oT0beicul6iis,l{TB):r',::,:::,r,,:j]]:],]..:,::

5,1 What is drug resistance? 7

5.2 How is MDR TB produced? 7

CHAPTER- Six DOTS: the strategy that ensures cure

6,1 What is D0TS? 7

6.2 What are the essential elements of D0TS

strategy? 8

6,3 What are the evidence that DOTS works? 8

6.4 DOTS success stories in S/\ARC 8

6,5 What are the benefits of DOTS? 8

Partnership is most essential to stop TB 1 1

Why do we need partnership with media? 1 1

General objectives of the partnership

with media 12

Specific objectives of the partnership

7.1

7.2

7.3

7.4

7.5

7.6

7.7

7.8

with media

0utcome

What can media do in TB control programme?

How to develop the partnership?

How to organize awareness raising

programmes for media people?

7,9 Role of Media in TB Control Programme

7.1 0 Other Practical steps
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